




JCPenney Recognized for Inclusion
and Diversity Results
Company Receives Top Ratings from 
DiversityBusiness and DiversityInc 

JCPenney was recently recognized as one of the “Top 50 
Organizations for Multicultural Business Opportunities,” 
also known as the Div50, for the third consecutive year 
by DiversityBusiness.com. The retailer was also named to 
Diversity Inc’s “Top 25 Noteworthy Companies.” Both lists 
recognize the Company’s strong inclusion and diversity 
efforts related to its associates and suppliers. 

“This recognition by both organizations is a testament 
to our strong focus on inclusion and diversity,” said 
Chairman and Chief Executive Officer Myron E. (Mike) 
Ullman, III. “Having unique products and services as 
well as engaged Associates committed to embracing 
our diverse customer base is essential to bringing our 
Every Day Matters philosophy to life, showing all of our 
customers that what matters to them, matters to us.”

“Beware of the Doghouse” Campaign 
Earns World Retail Award

JCPenney’s interactive viral marketing campaign, 
“Beware of the Doghouse™,” has won the 2009 World 
Retail Award for Best Digital Retail Advertising Campaign. 
Recognizing outstanding innovation, this top honor 
showcases digital advertising excellence of retailers 
across the globe.

JCPenney first launched Beware of the Doghouse – a fun 
and interactive viral campaign that enabled women to 
comically reprimand their loved ones for bad gift choices 
– on November 21, 2008. Throughout the holiday season, 
the campaign logged more than 7 million visitors to
www.BewareoftheDoghouse.com and more than
14 million total video views.

JCP.com/teen is Online Hub 
for Back-to-School Style

JCPenney launched an innovative campaign to connect 
teens to JCPenney’s stylish and affordable teen brands. 
“Schooled in Style” combines digital, social, mobile 
and traditional media with unique special events and 
promotions, to reinforce JCPenney’s position as the 
national back-to-school headquarters. The new campaign 
includes elements such as TV and cinema ads with music 
from the up-and-coming band Hockey, a dedicated 
Web site and a customized teen Facebook page with a 
wide array of interactive and mobile features, concerts, 
promotions and much more. 

The site – jcp.com/teen – is a “hub” for teens, allowing 
them to connect with each other, create their own looks 
and explore JCPenney’s style offerings through a digital 
runway experience that highlights several head-to-toe 
styles. The teen hub links to JCPenney’s rapidly-growing 
teen Facebook page “JCP Teen” (www.facebook.com/
jcpteen), which features interactive games. 
The site also allows teens to sign-up to receive text 
messages on their mobile phones about Back-to-School 
sales and special offers at JCPenney.

Wrap-up your business gift-giving with just one call.

800-832-GIFT (4438)

From employees to customers
— JCPenney Gift Cards are appreciated by everyone!

Visit JCPenney Incentive Sales

September 29 - October 1, 2009
Booth # 4221

Perfect    Holidaysfor
the

JCPenney Incentive Sales3
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JCPenney Gift Cards
Used to Promote Awareness

incentive sales

Inspire,

Motivate,

Reward,

Recognize 

and Thank

– with JCPenney 
Gift Cards

With so much to love 

about JCPenney, a gift 

card from the retail giant 

is the perfect choice for 

employee recognition, 

sales incentives, customer 

acquisition, corporate gifts, 

performance rewards, 

anniversaries, safety 

awards, promotions

and so much more. 

Case Study

Client:
Healthcare Provider

Business Objective:
Increase awareness of available pregnancy-related resources and promote 
healthy pregnancies through enrollment in an online education program.

Action:
JCPenney Gift Cards are used as an incentive to encourage participating 
patients to complete three maternity screenings at various times during 
their pregnancy. Participating patients also receive a book, periodic health 
articles and email newsletters. When a patient completes the online 
education program the “graduating” participant receives a $100 JCPenney 
Gift Card.

Results:
Program objectives have been met and/or exceeded in each of the program 
years since they began using JCPenney Gift Cards in 2005. In 2008, 
program enrollments and education completions continued to increase over 
previous years. 

Contact JCPenney Incentive Sales
800-832-GIFT (4438) 
info@jcpgiftcard.com

JCPGiftCard.com

JCPenney Incentive Sales
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